YEAR 5/6 INTEGRATED CASE STUDY

Cricket Smart

Teacher Resource
Hosting a major cricket event
during the ‘Summer of Cricket’
This integrated unit case study is designed to
engage students in the excitement, opportunities
and challenges faced by a city when it hosts
a major sporting event. Even if you or your
students know little about the sport of cricket,
the process of investigating the effects of
hosting a major summer cricket event at a host
city, town or district, can encompass a number of
subject disciplines and can prove very rewarding.

Your students will investigate the human,
natural and capital resources needed to host
a major sporting event such as a Cricket Test
Match, Big Bash League game, the Matador
Cup Tournament or other cricket events. They
will analyse the pros and cons of the various
stakeholders and will then formulate and
present an address to the class, which will be
acting as the local business community.

Teacher Resource
Year Level 5/6
Learning Area Economics and Business,
Mathematics and Geography

Hosting a major cricket event
during the ‘summer of cricket’
Resource Descriptor
This integrated unit case study is designed to engage students in the
excitement, opportunities and challenges faced by a city when it hosts
a major sporting event. Even if you or your students know little about
the sport of cricket, the process of investigating the effects of hosting a
major cricket event during the ‘Summer of Cricket’ on the host city, town
or district, can be engaging.
Your students will investigate the human, natural and capital resources needed to host a
major sporting event such as a Cricket Test Match, Big Bash League game, Matador Cup
Tournament or other cricket events. They will analyse the pros and cons of the various
stakeholders, and will then design and present an address to the class, which will be acting
as the local business community.
Visit the supporting resources for this unit at www.cricketsmart.cricket.com.au.

Unit Objectives
In completing this unit, students will be expected to:
• Understand the difference between needs and wants
• Understand the different types of economic resources
• Be able to articulate about why choices need to be made about types of resources
• Apply this understanding to show the opportunities that the hosting of a major cricket
event, such as the Big Bash final, a Test Match, the first ever Women’s Big Bash League
game or the domestic one day contest, the Matador Cup, can have on a community
• Evaluate benefits and challenges of hosting an international or national event
• Design a presentation to communicate their understanding of the economic, social and
cultural benefits of hosting an international or national sporting event
• Create a financial plan
• Locate the countries on a map, that tour Australia to play Test Match Cricket
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Major Assessment Task
Investigating and evaluating the benefits of hosting a major cricket event

This unit casts students in the role of researchers for the business community of a city, town
or region hosting a major cricket event. A host city is a venue where a major cricket event
will be played. Students can research the venues that host a major cricket event or indeed
the event itself. Their job is to investigate what is involved in hosting a major cricket event for
their nearest host city, and to report to the ‘business community’ on their findings. During the
unit, students will seek to understand:
• the complexities of hosting a major cricket event in terms of logistics, accommodation,
venue suitability, media requirements and much more
• the resources required to stage this sporting event, and
• the opportunities for the various stakeholders, such as the local business community,
generated by such an event
Students will evaluate their findings and make a judgement on the benefits and challenges of
this event. Students ultimately present their recommendations to the class, who represent the
‘business community’.

Task A

Students will collate parts of their class work (see p.16).

Task B

Students will deliver a 5-10 minute group presentation to the local ‘business community’
addressing the focus question: To what extent will hosting a major cricket event be a positive
thing for our nearest host city?
To do this, students will take on the role of a researcher and:
• Investigate what goes into hosting a major cricket event
• Evaluate to what extent hosting a major cricket event will be a positive thing for their
nearest host city, town or region
• Design and implement a presentation to convince this city’s ‘business community’ of their
findings about hosting the event
• Present their findings to the class who are in role as members of the ‘business
community’ of this city

(2013 © Adrian Murrell/Getty Images))
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Alignment to the Australian Curriculum
Australian Curriculum Content Descriptions
Economics and Business Knowledge and Understanding
ACHEK001: The difference between needs and wants and why choices need to be made
about how limited resources are used
ACHEK002: Types of resources (natural, human, capital) and the ways societies use them in
order to satisfy the needs and wants of present and future generations
ACHEK003: Influences on consumer choices and methods that can be used to help make
informed personal consumer and financial choices
ACHEK009: How the concept of opportunity cost involves choices about the alternative use
of resources and the need to consider trade-offs
ACHEK010: The effect that consumer and financial decisions can have on the individual, the
broader community and the environment
ACHEK011: The reasons businesses exist and the different ways they provide goods and
services

Economics and Business Skills
ACHES004: Develop questions to guide an investigation of an economic or business event
ACHES005: Sort data and information into categories
ACHES006: Identify alternative responses to an event and consider the advantages and
disadvantages of preferring one to others
ACHES007: Apply economics and business knowledge and skills in familiar situations
ACHES008: Present findings in an appropriate format using economics and business terms,
and reflect on the possible effects of decisions

Mathematics – Number and Algebra
ACMNA099: Use estimation and rounding to check the reasonableness of answers to
calculations
ACMNA291: Use efficient mental and written strategies and apply appropriate digital
technologies to solve problems
ACMNA106: Create simple financial plans

Geography – Knowledge and Understanding
ACHGK034: Significant events that connect people and places throughout the world

Geography – Inquiry and Skills
ACHGS040: Develop geographical questions to investigate and plan an inquiry
ACHGS045: Present findings and ideas in a range of communication forms
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General capabilities
Literacy
Numeracy
Information and communication technology (ICT) capability
Critical and creative thinking
Personal and social capability
Ethical understanding
Intercultural understanding

Cross-curriculum priorities
Aboriginal and Torres Strait Islander histories and cultures
Asia and Australia’s engagement with Asia
Sustainability

(clubassist.cricket.com.au/community-engagment)
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Teacher Resources
Activity 1: Introducing the unit
Aim:
• To generate excitement and anticipation for the project

You will need:

(www.cricket.com.au/series)

• Props: cricket whites and cricket bat
• zinc sun block
• camera
Grab attention by dressing in cricket whites and
zinc sunblock.
Explain that Cricket Australia has confirmed
your nearest capital city or perhaps your own
city/town is bidding to host a major cricket
event.
Explain the details of the task:
• Students take on the role of expert investigators
• Their job is to investigate the possibilities surrounding the hosting of this sporting event
• They are to report to the gathered business community (the class) at the end of the unit,
in order to persuade the group of their recommendations
• When they have accepted the mission, they are inducted with a swipe of zinc on their
cheeks and a class photo to mark the beginning of the task
The gathered business group is of course, the class. You may choose to invite a dignitary or
two to lend gravitas to the occasion, e.g. the Principal, Chaplain or groundskeeper (who will
know a thing or two about cricket pitches!). Ask the dignitary to make a few comments about
their experiences with cricket or to simply wish the class good luck with their assignment task.
Test Cricket Venues in Australia
• Adelaide
• Brisbane
• Canberra
• Cairns
• Darwin
• Hobart
• Melbourne
• Perth
• Sydney
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Activity 2: What do we know about cricket
Aim:
• To determine the collective knowledge of the class about cricket and the major cricket
events (both women’s and men’s) that take place in Australia every summer

You will need:
• Copies of KWHL worksheets: “What do we know about cricket and the type of cricket
events that are held in Australia over summer each year?”
• Access to computers
• Copies of the worksheet (see the Student Resource p.6)

Activity 2A:
Conduct a KWHL – what do we all know about the game of cricket and the type of cricket
events that are held in Australia over summer each year?
Use the KWHL approach to maximise responses and encourage participation.

To find out how to conduct an KWHL scan the QR Code or use the URL.
www.itcpublications.com.au/qr/kwhsau

Discuss the ideas generated in the W sector. What do we want to know about cricket and the
events that occur over summer and H: How are we going to find out? List the ideas and have
students add to their sheets.

Activity 2B:
Distribute the Cricket Treasure Hunt worksheet (see the Student Resource pp.7-8). Students
go online to answer the questions about cricket and the type of events that take place each
summer.
As students engage with the material, encourage them focus equally on stories of men and
women in cricket. Discuss the differences between men’s content and women’s content.
Explore why this is the case.
Students now have a knowledge of cricket and the location of their nearest host city.

(2010 © Getty Images/cricketaustrlia.com.au)
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Activity 3: Thinking like economists
Aim:
• To introduce key terms and explore the resources required to host a major cricket event

Activity 3A: Terms and Definitions
In pairs, students fill in the definitions and add other terms and definitions in Table 1
of the Student Resource (p.9) as they arise. Alternatively, use a class wiki at
www.wikispaces.com/.

Activity 3B: Economic Resources
Introduce the three types of economic resources:
• Natural resources
• Human resources
• Capital resources
View the video for this activity at www.cricketsmart.cricket.com.au.
Using the Round Robin strategy, students brainstorm all the resources that
a host city will require in order to stage a major event.
See how to use a Round Robin. Scan the QR Code or use the URL.
www.itcpublications.com.au/qr/rrtau

In pairs, students read through the list of resources needed to host a major cricket event
generated by their group and categorise them into the following (Refer to Table 2 of the
Student Resource p.10):
Natural Resources
e.g. Cricket Oval

8

Human Resources
e.g. Cricketers
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Capital Resources
e.g. Buses

Activity 4: Resources: Cricket venues and crowds
Aims:
• To become familiar with the websites of each test playing ground. These include
information on the Adelaide Oval, Bellerive Oval, the Gabba, SCG, MCG, the
WACA and others
• To gather information about the Australian cities that host Test Matches over the summer

You will need:
• Copies of the Cricket Venues and Crowds worksheet – Tables 3 and 4 on page 11 of the
Student Resource
• Access to computers
• Sources of information for traditional custodians and tourist destinations of the host city
This activity is designed to focus students’ thinking on the different types of resources we
already have in and near our cities. For example, the Test Match host cities have been
chosen as they have a world-class cricket venue and excellent transport systems.

Activity 5: The Stakeholders
Aim:
• Analyse the interests of four stakeholders in the hosting of a major cricket event

You will need:
• Copies of the PCQ Extension from the Student Resource

See how to use a PCQ by scanning the QR Code or using the URL.
www.itcpublications.com.au/qr/pcqsau

Explore the points of view of the four different stakeholders of the host community using the
PCQ Extension – Table 5 on page 12 of the Student Resource.
Ensure you discuss the flow-on benefits and costs, i.e. tourists who come to watch the cricket
will then spend money on other things, and engage socially and culturally. A cost might be
increased traffic congestion.
Discuss what the host city will gain from increased tourism.

CR ICK E T SM A R T T E ACHER RES O URCE
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Activity 6: Money matters – creating an expense
spreadsheet in Excel
Aims:
• To create a spreadsheet to manage the finances of a cricket fan attending a series
between India and Australia. See www.swamiarmy.com
• To develop skills in creating spreadsheets
• To engage with a real-life challenge of managing money while on holiday

You will need:
• Copies of the Activity 6 guidelines for creating an expense spread sheet in Excel (see
Student Resource, pp.15-16)
• Access to computers with Excel
It might be useful (and fun!) to equate this lesson to cricket scoring. A cricket scorer must be
methodical and precise, so that there is an accurate record of every run scored and every ball
bowled. In test matches, this must be done for five days!
Possible strategies for students to successfully follow instructions:
• Tick off the instruction when completed
• Work with a partner and check each other

Activity 7: Financial effects of hosting a major cricket event
Aim:
• To understand some of the financial effects of an event such as the Boxing Day Test
Match, an Imparja Cup, Matador Cup, Big Bash league and so on, on a variety of
stakeholders in the host community

You will need:
• Access to www.text2mindmap.com or use of a board for concept mapping.
• An understanding of the co-operative learning tool 1:4:P:C:R (see p.11)
• Student access to www.text2mindmap.com, or large sheets for concept maps and
extras for presenting

Key question:
• What are some of the financial effects of the a major cricket event on the host city/town/
region?
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Modelling a Concept Map (teacher)
Model a Concept Map with your students using digital resources such as
www.text2mindmap.com or on the board. A possible topic to model could be:
An International Cricket Ground
• What are the major expenses of the cricket ground?
• Where is the majority of income generated?
• What variables impact on the income? Weather, price of tickets, transportation to venues,
etc.
Consider possible risks for the stadium income.
You could do a variety of things with this task, depending on the size of the class, the location
of your school and the time available.
• Consider arranging a visit to the local cricket club to speak with the Treasurer. He/she will
be an expert on expenses for cricket clubs! Alternatively, invite them to come to you.
• You could always ask your school’s groundskeeper for some expert tips about
maintaining grounds, and no doubt your school would have some records of expenditure
for the sport.
• Go online at www.cricketsmart.cricket.com.au with the class and view the supporting
resources for this unit.

Class Concept Map (students)
Divide the class into groups and allocate each group a topic which they will investigate. See
p.17 of the Student Resource for a list of topics and guiding questions that other groups can
investigate. The groups present their findings on concept maps using digital resources such
as www.text2mindmap.com or on A3 paper.
Use the 1:4:P:C:R to ensure all students are involved and can view the completed concept
maps of the other groups.

To see the 1:4:P:C:R, scan the QR code or use the URL.
www.itcpublications.com.au/qr/14pcrtau

(2011 © Getty Images/www.clubassist.cricket.com.au)
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Activity 8:
Aim:

• To understand the rivalry that exists between states in hosting popular sporting events

You will need:

• To read the article (p.18 of the Student Resource booklet and below) and answer the
questions on the Retrieval Chart (p.19 of the Student Resource booklet)
The Age Victoria
June 26, 2015

Hands off our Boxing Day Test:
Victoria warns rival bidders for Melbourne cricket fixture
Hands off our Boxing Day Test: That’s the message
from the Victorian government to Cricket Australia
and other states over fears rival states could bid for
fixtures including the traditional Melbourne Boxing
Day Test.
Victorian Sports Minster John Eren has rejected any
bid to move the Test away from the MCG.

“It doesn’t belong to Cricket Australia. It
belongs to the fans who come in their
tens of thousands to the MCG.”
John Eren, Victorian Sports Minister

“The Boxing Day Test is one of the most iconic dates
on Australia’s sporting calendar,” Mr Eren said in a
statement.
“It doesn’t belong to Cricket Australia. It belongs to
the fans, who come in their tens of thousands every
year to the MCG,” he said.
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A Victorian fixture: The Boxing Day Test at the MCG. Photo: Justin McManus

This summer’s cricket fixture is due to be released next
week.
State governments are becoming increasingly bold
about bidding for major sporting events, with NSW
Premier Mike Baird declaring before that state’s last
election that he would push to bring the Formula 1
Grand Prix to Sydney.

“We do it best, it belongs in Victoria and it’s not going
anywhere.”

For two decades, Victoria has successfully bid to host
NSW vs Queensland rugby league State of Origin
matches and other major sporting events, such as
touring European soccer teams.

Cricket Australia has been holding discussions with
state governments about working with the tourism
arms of governments to include city branding at
matches.

Last week’s State of Origin match at the MCG set a
new record attendance and prompted sledging between
Victorian Premier Daniel Andrews and Mr Baird about
Melbourne versus Sydney.

But relax: Cricket Australia says it has “absolutely no
intention” of moving the Boxing Day Test.

It is understood that no other states have bid for the
annual Boxing Day Test.

Many sporting events carry signage promoting a city,
something cricket is yet to fully embrace, and that has
been part of the talks.

The Andrews government also believes it should not
have to pay to keep events that have been made
successful by a loyal sporting public.

News Limited on Friday reported that the talks have
raised the spectre of existing fixtures coming up for
grabs through state-backed bids.

The Test regularly attracts huge crowds, and the 2013
Test, the fourth Ashes Test against England, set a world
record attendance of 91,092 on Boxing Day.
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Activity 9: Needs, wants and value
Aim:

• To introduce the economic terms ‘needs’, ‘wants’, ‘price’ and ‘value’

You will need:

• Student Resource worksheet (pp.20-21)

An important concept for students to grasp when discussing economics is that needs and
wants are different, and that price and value depend on many factors.
• Needs: Resources required to survive
• Wants: Desires that can be satisfied by consuming or using goods or services
• Price: The monetary cost of buying something
• Value: The importance or the worth of something
1. Read through the story on p.20 of the Student Resource and discuss the differences
between needs, wants, and the relationship between price and value.
2. Students complete the lists at the bottom of the page.
3. Ask students to use the Elimination Draw on page 21 of the Student Resource to find
their top ‘want’.
4. What price would they be prepared to pay for their top ‘want’?

See how to use an Elimination Draw. Scan the QR Code or use the URL.
www.itcpublications.com.au/qr/edrsau

Note:
Value/Price: When allocating a price for tickets for events such as a major cricket event, in
this case a Big Bash game between the Sydney Sixers and the Brisbane Heat, organisers
have to consider how to cover their costs, but also keep in mind value to the spectator.
Many factors contribute to the price and value of tickets. How close you are to the players,
or hospitality or sitting behind the bowler’s arm instead of either side of the wicket, can
change the ‘value’ of the ticket. Similarly, tickets to finals or in demand games, such as those
involving large traveling supporters (India and England), can vary in price in comparison with
those involving teams with minimal supporter bases, e.g. Imparja Cup and Sheffield Shield
contests. Organisers undertake economic analysis to balance the available supply of tickets
with the anticipated demand of fans.

Extension Activity
You might also consider the topic of sponsorship of women’s sport. Why is there a difference
in the money available for men’s and women’s sport?

CR ICK E T SM A R T T E ACHER RES O URCE
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Activity 10: I have to choose!
Aim:
• To introduce the concept of choice in an economic context

You will need:
• Student Resource worksheet (p.22)
The main aim for this activity is to clarify the concept
that we all have limited resources but most of us have
unlimited wants.
Students use the Elimination Draw to sort out Mrs Bala’s
priorities and to show which choices make the most sense
for this tourist.

See how to use an Elimination Draw. Scan the QR Code or use the URL.
www.itcpublications.com.au/qr/edrsau

Students can then explore the concept of choice by working out what they would spend their
money on if they were to attend a major cricket event such as an Imparja Cup Tournament

Extension Activity
You could introduce the concept of opportunity cost, the cost of the next best opportunity
forgone. For example, if Mrs Bala decides to visit Uluru, the cost of this trip is not only the
monetary cost of the flight, it is also the cost of the opportunity foregone of not visiting
another tourist destination. Students face opportunity costs all the time; if they decide to play
competition soccer on Saturday mornings, the opportunity cost could be playing another sport
at the same time.
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Activity 11: Pictures of tourism
Aims:
• To represent the needs and wants of cricket fans touring Australia in support of their
favourite cricket team in a visual format
• To explore the potential of ICT programmes designed to present visual material
• To create a resource for the final presentation

You will need:
• Access to computers
• To have chosen a digital programme which suits your resources and students. Some
suggested Montage Digital Resources include:
° Comic Life (30 day trial)
° Publisher
° Word
° Glogster EDU
° PowerPoint
° Google - DOCS
This activity can also be done with cutting and pasting from tourism magazines onto a
poster.
Students consider what a cricket fan, especially one traveling from overseas or interstate,
attending a major cricket event will need and want.
Students search for images on the net of the goods and services a cricket fan attending a
major cricket event might ‘need’.
• Food, drink, accommodation etc.
Search for images on the net of goods and services a cricket fan attending a major cricket
event might ‘want’.
• Memorabilia, tours, luxury accommodation etc.
Students now construct their montage.

(2007 AFP © Jewel Samad/Getty Images)
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Activity 12: To what extent is hosting a major cricket
event during the ‘Summer of Cricket’ a positive event
for our nearest host city?
Aim:
• To synthesise all the information and analysis from the unit and decide the extent to which
hosting a major cricket event during the ‘Summer of Cricket’ is a positive event for the
student’s nearest host city

You will need:
• Copies of the Extent Barometer from the Student Resource.
To see a class working with the Extent Barometer, scan the QR Code or use the URL.
www.itcpublications.com.au/qr/barsau

To finalise the assessment process
Task A
Students will collate parts of their class work and present the following:
i. Cricket Treasure Hunt worksheet (Activity 2B)
ii. Terms and Definitions Table (Activity 3B)
iii. Economic Resources Table (Activity 3B)
iv. A PCQ of the Stakeholders (Activity 5)
v. An Excel expenses spreadsheet (Activity 6)
vi. A Concept Map (Activity 7) about the finances in one of the following areas:
• tickets
• sponsors
• local businesses
• transport to the event
vii. A picture collage (Activity 10) of the needs and wants of a cricket fan touring Australia in
support of their favourite cricket team
viii. An Extent Barometer showing your final decision (Activity 11)
Students could finalise and present their work using one of the following presentation tools:
• Apple:
www.teachthought.com/technology/15-presentation-tools-for-teachers-from-edshelf/
• Online:
www.educatorstechnology.com/2012/05/list-of-20-free-tools-for-teachers-to.html
• Powtoon
• PowerPoint
• Prezi
Alternatively, printing out and collating a poster would work too, with the emphasis on clear
communication and accuracy.
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Task B
Students will deliver a 5-10 minute group presentation addressing the focus question, ‘To
what extent will hosting a major cricket event during the ‘Summer of Cricket’ be a positive
thing for our nearest host city?’
Forming groups for the oral presentation
• If your class completed Activity 7 – Concept Maps, include in each presentation group
one person from each of the 4 topics covered: tickets, sponsors, business and transport
• The group then uses parts of each person’s individual presentation to collate for the
group presentation
• Allow time for the students to work as a group and to decide who presents what
• Allow time for each group to rehearse their presentation and their use of ICT. Practise
setting up equipment and the introductions – give feedback including positives,
improvements and triumphs. Remember, they are presenting to a ‘business community’
• Discuss the tone of a professional presentation and such things as appropriate clothing
• Consider having students film the presentations. You might also ask another class or
grade to be involved in the filming

Resources
Mind Mapping tools
• Text 2 MindMap: www.text2mindmap.com (my choice – easy and don’t have to log in)
• mashable.com/2013/09/25/mind-mapping-tools/ (list of 25 other mind maps)

Montage
• Comic Life (30 day trial)
• Publisher
• Word
• Glogster EDU
• PowerPoint
• Google - Document, Presentation

Presentation tools
• Apple:
www.teachthought.com/technology/15-presentation-tools-for-teachers-from-edshelf/
• Online:
www.educatorstechnology.com/2012/05/list-of-20-free-tools-for-teachers-to.html
• Powtoon
• PowerPoint
• Prezi

CR ICK E T SM A R T T E ACHER RES O URCE
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Possible extension activities
•
•
•
•
•
•

Research case studies of other large sport events. Look at the impacts and problems
Research famous cricket players
Construct a timeline of the history of women’s cricket
Debate the importance of sport as a compulsory part of the school curriculum
How important is cricket to our nation?
Design a marketing campaign for a major cricket event being held in your city/town/region
during the ‘Summer of Cricket’

Glossary
Term
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Definition

capital
resource

An asset used to produce other products and services, such as equipment
and buildings. A more age appropriate definition for Year 5, could be; things
that are made by humans to help make other things or to deliver services.
Capital resources required to host a major cricket event during the ‘Summer
of Cricket’ include such things as the cricket stadiums, buses, and the
equipment to prepare the grounds and pitches.

choice

The concept of choice is the foundation of Economics and central to the
Year 5 Economics and Business unit. Since there are limited resources, we
have to make choices on how we use these resources to satisfy our many
(unlimited) wants. This is a concept at the personal level as well as for an
entire country.

flagship event

The most important event owned or produced by an organisation. For
example, the Boxing Day Test is Cricket Australia’s flagship event.

human
resource

The people who make up an organisation’s or a country’s workforce.
Human resources are often classified as professional, voluntary, skilled and
unskilled.

natural
resource

Things found in nature that are useful to humans, e.g. forests, fresh water,
minerals. Often classified as renewable and non-renewable resources.

needs

The basic things required for survival, such as food, clothing and shelter.

price

The monetary cost of buying something. Encourage your students to view
this more broadly, such as the cost of time or the cost of missing out on
something (referred to as ‘opportunity cost’ in Economics).

stakeholders

A person, group or organisation that has an interest in a project or event,
such as a major cricket event during the ‘Summer of Cricket’. For example a
member of a touring supporters group, a family or friend attending a game.

traditional
custodians

In Australia, this term refers to the original inhabitants of the land. Before
the commencement of some meetings or gatherings, the acknowledgement
of the traditional custodians is spoken by a non-Aboriginal person. Usually,
they are the first words to be spoken and are followed by a short pause.

value

The importance or worth of something.

wants

A want is something that is desirable – but not essential. It is important to
distinguish from a need, which is something that is necessary for survival.
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The Milo T20 Blast School Cup
is a fast, fun T20 competition that
captures all the excitement of the
KFC T20 Big Bash League and is perfect
activity to get the students involved in.

Why not get your students
involved in more Cricket Fun!
Become your school’s Ambassador and:
✱ Be the contact person for cricket in your school
✱ Assist in arranging opportunities for your school
to be involved in clinics and competitions
✱ Distribute information about upcoming
cricket programs

Visit community.cricket.com.au/schools to register now!

COMMUNITY.CRICKET.COM.AU/CRICKETSMART

